











Distribution Units Rooms
U.S. Open: 1,284 104,484
U.S. Pipeline: 57 4,594
International Open: 357 37,092
Internationl Pipeline: 29 2,735

Target Competitors
Mercure

Hilton Garden Inn
Best Western Premier

Hyatt Place
Courtyard by Marriott
Hampton Inn

Target Guest

Quality guests are looking for real value at the
best hotel rates. They want an affordable hotel
with all the amenities they expect, whether on
business travel, a weekend getaway or vacation.
That's why everywhere guests see our Value Qs,
they know they're getting their money's worth.

The bottom line

One of the fastest growing brands in the world
e High brand awareness

e |deal for a variety of hotel types

e Backed by the power of Choice Hotels

Tailored Approach
The Quality Inn brand fits a variety of property types

and offers customized plans to support a quick successful opening.

Assess your Tailor property Plug in to the power

property and plan to increase the of Choice Hotels,
local market overall value including opening
conditions of your hotel support, a global

reservation, platform,

and online training
tools
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Find out how Choice Hotels gives you more:

CHME"

Bl g pall lyLa¥l o3 03 ! @l yum 211 - JBC3
Boagacdl &g yall ALl B (SISL s ¢ Jgo (250
JBC3, Jumeirah Lakes Towers, Dubai, U.A.E
Serafi Mall Office Complex. Jeddah, KSA

development@chmehotels.com
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Developer and Operator of Clarion, Quality, and Comfort Brand Hotels
An independent licensee of Choice Hotels International, Inc.
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Unless otherwise noted, all figures and statistics in this document are from the applicable Disclosure Document,
dated April 1, 2015, or from internal data of Choice Hotels International, Inc.
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